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ABSTRACT 

Proper names reflect the interaction between society and language. They 
identify unique entities and are used to refer to them. At the same time, it is not 
uncommon of proper names to serve as a source for word-formation. It should be 
noted, however, that while in a natural language (notably English) proper names 
mostly give rise to denominal verbs or adjectives, terminologies are different. 
Most units that count as terms are nouns, which makes their semantics somewhat 
special. The paper originates as one of a series towards a typology of sociological 
terminology and endeavors to analyze the terms whose etymology refers to a 
proper name (that is, eponymic terms). The research poses the following 
questions: whether this type of terms is common in Social Science, what are their 
structural and semantic distinctions as well as mechanisms behind their 
motivation, whether they are culture specific. The terms were manually retrieved 
from a set of data of 2500 terminological units extracted from a number of 
dictionaries and other sources. They were further grouped by structural criteria 
and the nature of eponymous components and made subject to morphological and 
semantic analyses. The research shows that structurally eponymic terms are 
morphological derivatives or two-(or more)-word compounds, with their 
prevalence estimated at 2%. The authors come to conclusion that terms of this 
type feature substantial diversity with regard to their eponymous components; 
they are motivated through the combination of encyclopedic knowledge of the 
entity, represented by the eponym, and the semantics of derivational morphemes 
or appellative components. Mythology-based eponymous terminology is 
represented by two groups, the first tracing back to Antiquity or biblical tradition, 
and the second of later origin, which requires a specific cultural experience for 
the meaning to be retrieved. Further analysis shows that the latter type along with 
toponym-based terminology is culture-specific in relation to American culture. 

Keywords: Proper names, sociological terminology, eponymic terms, 
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INTRODUCTION 

Proper names reflect the interaction between society and language. They 
identify unique entities and are used to refer to them, as distinct from common 
nouns that refer to a class of entities. According to the lexicographer Peter Hanks, 
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they constitute a special type of words and are governed by special rules in their 
role as conventional units of a language. [2]. Proper names regularly come in the 
focus of research within the framework of the theory of reference, due to their 
complex nature. The Russian linguist A. Superanskaya for one sees them as 
counter-intuitive elements whose study may contribute to the development of new 
comprehensive linguistic concepts.  

The central problem about proper names is that of their meaning. Theoretical 
background will be discussed below, in the Theory section. This paper builds on 
the assumption that the mere ability of proper names to form meaningful 
derivatives evidences the existence of some kind of meaning, in line with 

across languages with different word-classes coming into play. In the English 
language of special interest are denominal converted verbs and proper nouns. 
With the former, the meaning is based on a cooperative principle and determined 
by regular semantic patterns involving metonymy [4]. Proper adjectives, i.e. those 
formed from proper nouns, may also have direct (e.g. of a particular place, period 
or style) and transferred meaning (like Dickensian  poverty-stricken) [6]. 
Moreover, it is statistically common of proper names themselves to be used 
metaphorically [1]. 

Quite another case of proper name usage with more emphasis on their 
individuative capacity is found in terminologies  groups of specialized words or 
meanings relating to a particular field inextricably linked with specialist 
knowledge. Eponym-based terminology of such subject areas as medicine, 
mathematics, natural sciences, sports, as well as some other applied fields is quite 
well studied, while that of social sciences and humanities has not yet received 
sufficient coverage, not least due to the fact that this type of word-formation in 
creating new terms across various fields of knowledge and technology is 
employed unevenly, which leads to a higher or lesser occurrence of such terms 
within a particular subject area. The paper endeavors to analyze eponym-based 
terms in the domain of sociology with regard to their semantics and morphology. 
Note that the research is confined to English sociological terminology in 
recognition of the fact that most sociological terms originate from works of 
English-speaking authors.  

MATERIAL AND METHODS 

The paper originates as one of a series towards typology of sociological 
terminology, terminological consistency and standardization and centers upon 
eponym-based terms, their occurrence, structural and semantic distinctions, 
cultural specificity, and mechanisms behind their motivation. 

The terms were manually retrieved from a set of data of 2500 terminological 
units extracted from a number of dictionaries and other sources. (The Penguin 
Dictionary of Sociology by N. Abercrombie, S. Hill and B S. Turner, A Critical 
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Dictionary of Sociology by R. Boudon and F. Bourricaud, Dictionary of the Social 
Science by C. Calhoun, Glossary of the Social Sciences by F.W Elwell, Concise 
Encyclopaedia of Sociology by G. Ritzer and J. Ryanhe, The Cambridge 
Dictionary of Sociology B.S Turner) They were further grouped by structural 
criteria and the nature of eponymous component and made subject to 
morphological and semantic analyses. Judgments on their transparency were 
made after their entries were carefully studied and, in some cases, a semantic 
analysis was carried out.  

THEORY 

As stated before, the central question about proper names is that of their 
meaning. Researchers distinguish between two main opposite theses: the 

 The 

maintained that proper names connote nothing, i.e. imply no characteristics of the 

rst developed by Otto Jespersen. According to him, while a proper 
name is used in a sentence to designate a unique referent, its content provides for 

n here as both linguistic and cultural units 
that refer to a unique referent and convey a meaning that refers to some 
idiosyncratic characteristics of the referent. 

Another problem relevant to this study is that of metaphor in Sociology. As 
Swedberg [14] asserts, metaphor as an instrument of cognition plays an important 
role in social thought but as part of research design is used unevenly at different 
stages of the study. At the creative stage of research, metaphors might become an 
important heuristic tool, suggesting different hypotheses and ideas to work with, 
while at the stage when the results are finally formulated, metaphors should play 
much less of a role, since the hypotheses and ideas that evolved from the metaphor 
are already tested and, if possible, reformulated in non-metaphorical language. 

RESULTS AND DISCUSSION 

Unlike other social disciplines (e.g. Economics), sociology features relatively 
few eponym-based terms within its terminology. According to the data analyzed, 
their occurrence is 52 in 2,500, i.e. slightly more than two percent. Nevertheless, 
they feature vivid distinctions, which make them interesting to study. 

In general, eponym-based terms within sociological terminology designate a 
broad variety of concepts and feature considerable heterogeneity with regard to 
their basic components of nomination. Primarily, these are terms based on the 
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names of people  prominent figures in sociology and other disciplines who first 
discovered a principle, described a phenomenon or suggested a research design 
(Gini coefficient, Guttman scale, Fordism, Halevy Thesis, social Keynesianism). 
Less common are those based on geographical names (the Hawthorne Effect, after 
the Hawthorne Works, where the study was conducted; the Abilene paradox, after 
the city) or general cultural and culture-specific knowledge (the Mathew Effect, 
the John Henry Effect). Terms eponymously formed in honor or memory of a 
person other than the author (e.g. Fabianism) are uncommon in sociological 
terminology in general. As for their occurrence, the main body of eponymous 
sociological terminology is represented by terms derived from personal names 
(84.5%), much less common are those based on myths (11%) or geographical 
names (4.5%). 

Structural Distinctions. As it is commonly understood, terms are 
nominative units that designate specific concepts in science or technology and are 
associated with particular areas of specialist knowledge. New terminology 
accompanies progress in science and is as a rule coined by researchers and 
practitioners on the basis of their natural language along its word-building models, 
with eponym-based terminology being no exception. Structurally, eponymous 
terms can be divided into single-word terms and terminological compounds. 
Single-word terminology is commonly formed through semantic derivation, or 
through morphological change that takes the form of affixation or blending. [5]. 
The semantic derivation is a phenomenon when the word comes to designate a 
new concept without any change in its form (like hertz or ampere). The research 
showed that semantic derivation is quite uncommon of sociological terminology, 
with zero occurrences of this type of derivation in the dataset under study. A more 
promising result was obtained for affixation, when an affix is added to a proper 
name. In this case affixation employs suffixes -ism (9), -tion (4), -ite (1), and 
prefixes post- (1) and neo- (1) in combination with the above-mentioned suffixes. 
Note that the ism suffix was in some cases preceded by the suffix an (e.g. 
Malthusianism), i.e. formed via eponymous adjectives. A singular occurrence of 
blends in the dataset under study is represented by the term Cocacolonization, 
formed of two partially overlapping words Coca-Cola and colonization. Such a 
way of word-formation makes the term particularly conspicuous. 

A much larger proportion of eponymous terminology in the dataset under 
study (37 units) is represented by terminological compounds, The units of this 
type of are made up of two structural elements  a common noun and a proper 
name (eponym). Various terminological elements might serve as common-noun 
components, the most frequent in Sociology being effect (8), experiment (4), law 
(2), paradox (2), theory (2), goods (2), less frequent  space (1), theorem (1), 
slope (1), grid (1). As it might be observed, these are general scientific or 
interdisciplinary terms, whose meaning in the case under study is only specified 
by eponymous adjuncts (adjective or noun). The heuristic potential of affixation, 
blending as well as of terminological compounds will be further discussed below.  
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As for their syntactic structure, most eponymous terminological compounds 
follow the model Npr. + Ncom. (Chayanov slope, Bogardus scale) or Npr.-Npr.+ 
Ncom. (+ Ncom.) (Davis-Moore theory of stratification), with the genitive case 
being explicitly rare. Its singular usage (Arrow's paradox, Gibrat's law, Engel's 
Law) might be justified, in our opinion, by euphony or pragmatic reasons. Thus, 
the term Arrow's paradox, if used as non-possessive, can be accidentally taken for 
Zeno's arrow paradox, a philosophical and mathematical term where arrow is not 
at all a proper name. Apart from the above-mentioned two, there is a third rather 
unproductive model Adpr + Ncom. (+ Ncom.), where the adjective is a 
morphological derivative of the eponym (Keynesian welfare state, Malthusian 
theory). Another model for two-word eponymous terms is social+ 
Npr.(derivative) (social Darwinism, social Keynesianism). 

Transparency. Whether eponym-based terms are motivated (transparent) 
i.e. exhibit interdependence of meaning and form is still a matter of debate. 

user is able to deduce, at least partly, the meaning of the term from the analysis of 
-motivated, arguing 

that the term is motivated if its meaning might be inferred from the meaning of 
the natural language sign underlying the term and from the concept within the 
conceptual system of the theory where the term belongs.  

N. Novinskaya refers to various forms of semantic motivation of eponym-
based terms, such as encyclopedic meaning of its eponymous component, the fact 
of inclusion of a particular nominative unit within the scope of a strictly defined 
category of concepts, etc. [11].  

Novinskaya further assumes that in case of morphologically formed terms 
their meaning is a composite of semantically specialized derivational morphemes 
and encyclopedic information about the entity represented by the proper name. 
According to the Merriam-Webster Dictionary, the ism suffix is that of a noun, 
its presence may signify one of the following: act, practice or process; manner of 
action or behavior characteristic of a specified person or thing; prejudice or 
discrimination on the basis of a specified attribute; state, condition or property; 
abnormal state or condition resulting from excess of a specified thing or marked 
by resemblance to such a person or thing; doctrine, theory or religion; adherence 
to a system or a class of principles; characteristic or peculiar feature or trait. The 
ones that come into play in the dataset under study are doctrine (e.g. 
Malthusianism) and practice (e.g. Fordism). Note that the examples illustrate two 
ways of eponymous word-formation common of sociological terminology: when 
the suffix is attached directly to the proper name (70% of occurrences), and when 
it is added to the proper name derivative through the suffix an (30%). 

Of interest is also the group-suffix -tion (Disneyfication, Cocacolonization, 
McDonaldization). It forms nouns out of verbs and has the meaning of process, 
state, or action. The terms are formed on the basis of either a verb (disneyfy, 
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Dysney+fy) or through the verbal suffix ize (McDonald+iz(e)+ation). The case 
of Cocacolonization is somewhat different. It is a morphological blend in which 
the constituents partially overlap (Coca-cola+colonization). The resulting terms, 
based on metaphorical transposition, take on the meaning of the process by which 
an entity acquires the features commonly attributed to the object represented by 
the eponym. 

The above-
 a term coined by A. Kunin [8]  since they are based on the name 

of a company that includes a personal name. This can be represented as a chain: 
Walt Disney (personal name)  Walt Disney World (entertainment complex)  
Disneyfication (transformation of something, usually society at large, to resemble 
a theme parks, where the environment is basically designed to stimulate 
consumption). That is, the meaning of tertiary nomination is not inferred from 
whatever is known about Walt Disney as a person or professional, but through a 
reference to the image evoked by the secondary nomination. Another example of 
tertiary nomination is the chain: McDonald (personal name)  McDonald's (fast-
food restaurant)  McDonaldization (adaptation of society and its institutions to 
have such characteristics of fast-food chains as efficiency, calculability, 
predictability, standardization, and control).  

Broadly, it might be assumed that single-word eponymous terms are 
motivated by a combination of encyclopedic knowledge of the phenomenon 
represented by the onym and the semantic meaning of the derivational morpheme. 
Eponym-based terminological compounds are motivated in a similar way, with 
the categorical information expressed by the appellative component and 
differentiation related to the encyclopedic meaning of the eponym. 

Cultural Specificity. It should be noted that the encyclopedic meaning of a 
proper name includes diverse information, which makes it possible to regard 
eponym-based terminology as a reflection of national and cultural component of 
terminological representation of the world, i.e. a complex system of images that 
reflects reality in the public consciousness. Science-based worldview operates 
with terms and is based on practical and theoretical knowledge of a given nation, 
while the naive worldview is more dialectical and allows for contradictory 
definitions of things. O.A. Kornilov defines scientific worldview as "an idea of 
reality, which exists outside any separate scientific discipline (but on their basis 
in aggregate) and is characterized by a universal character and global coverage of 
all areas of knowledge concerning the world, man and society." Kornilov further 
regards it as a synergy of culture-specific (or national) scientific worldviews, i.e. 
invariants of scientific knowledge in the linguistic shell of a particular natural 
language and national culture [7]. Since proper names are both linguistic and 
cultural items, eponym-based terms are expressly influenced by the culture in 
which they are coined. 
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Thus, further look at mythology-based terms in the dataset under study 
reveals that they are represented by both universal cultural and culture-specific 
terminology. It should be noted that those of a universal cultural nature are derived 
from myths and ideas going back to the Bible or Antiquity, while those underlying 
culture-specific terms are of relatively recent origin. The authors count the latter 
among mythology due to the fact that they are names of persons and entities that 
never existed in reality or refer to events that never took place. The use of names 
of fictitious persons in terminology is not uncommon. Such cases are described, 
for example, for mathematical discourse. 

In sociological terminology mythology-based eponymous components or 
mythonims are quite rare. The meaning of those based on a universal cultural 
mythonym is to a certain degree transparent, since they represent the elements of 
culturally shared knowledge (e.g. the term Janus Effect, based on the name of the 
Roman two-faced deity Janus, that refers to the ability to interact with people both 
in a powerful and dependent role). 

On the contrary, the meaning of those formed on the basis of culture-specific 
mythonyms cannot be retrieved without resorting to background knowledge 
peculiar of those who belong to the generating culture, which may be illustrated 
by the following examples. The term Abilene Paradox refers to a common 
breakdown of group communication and is based on an anecdote about a family 
trip to the US city of Abilene, which no one desired but raised no objections to, 
in order not to disappoint the others. Another example of such kind is the term 
John Henry Effect that refers to a bias in social experiment brought about by 
responsive behavior of the control group. The term is based on the name of a 
legendary road construction worker who, when told that his output was being 
compared to that of a steam engine, made every effort to win, and dropped dead 
of overexertion. The term might be perceived as quite transparent by those 
familiar with US popular culture, the others may need further reference. 

Metaphorical Use. Metaphor is understood here as a mechanism that helps 
understand and experience one thing in terms of another, as deep-seated ways of 
thinking about one domain through another. While metaphor as a cognitive tool 
does play an important role in sociological thought, the research shows that 
metaphoric use of eponyms in terminology is relatively rare, though not totally 
uncommon of the domain of sociology.  

When used metaphorically, a proper name brings into play a certain subset of 
properties associated with its referent. The authors assume that such use includes 
mythology-based terms (see above), those formed under the model 
social+Npr+ism social, for one 
thing, represents a productive way of term-formation in sociology and in case of 
eponym-based terminology rests upon an application to society of concepts and 
doctrines that emerged across various scientific domains (notably Biology, like 
the largely discredited Social Darwinism).  
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Of interest is also a metaphoric use of proper nouns as opposed to proper 
names. Huddleston and Payne refer to proper nouns as word-level units that 

conventionally adopted as th
proper nouns have but a potential to designate a specific entity. Mishkevich 
describes them as poly-
sharing the same name, with a specific reference only possible in a specific act of 

average Joe in which the eponym 
 

CONCLUSION 

In the English-language terminology of sociology, eponym-based terms are 
quite rare and account for approximately 2% of the total terminological domain 
and feature considerable diversity with regard to their proprietary components. 
Morphologically eponym-based terms are represented by single-word derivatives 
as well as by terminological compounds. The former are motivated through a 
combination of encyclopedic knowledge about the entity referred to by the 
eponym and the semantics of the derivational morpheme; the latter are motivated 
in a similar way, with the categorical information expressed by the appellative 
component and differentiation related to the encyclopedic information associated 
with the eponym.  

Mythology-based eponymous terminology feature an uneven level of 
transparency  while those originating from ancient or biblical tradition are 
comparatively transparent, those of later origin require specific cultural 
knowledge for the meaning to be retrieved. Further linguocultural analysis reveals 
that most eponym-based terms of sociology are culture-bound elements in relation 
to American culture. 
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